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—@® What (I hope) you’ll learn

Look beyon |
sharing res _‘

How to:

Treat every

© 2017 Health Fitness Corporation



—@ Enough about you; let’s talk about me

shishkabobgirldad

Musings, rants and occasional insights
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About HealthFitness

APPROACH SOLUTIONS ABOUT US NEWS & RESOURCES
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Expertsin
employee
wellness

Find subject experts in program design,
engagement and more.

VE personaiize

pathways to healthier living.
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@® A look at the landscape

The evolution of health care
and health care marketing



——@ The health care evolution

from this ...
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——@ The health care evolution

... to this

e WebMD
e Teledoc

 MinutedClinic
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—@ We’'ve changed and our expectations
have changed along with us

hulu

NETFLIX

iy NETENR

Rewarding good behavior isn't only

for inmates. It's also for patient

fans like you. Season 5 arrives on y
June 9th, but you don't have to
wait any longer to enjoy this 6 z .

exclusive footage from inside / ‘; [ 4
Litchfield Penitentiary.* " r’me

Zappos?

eCcOMJK

POWEREDbySERVICE™

Watch Now
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@ Tips for embracing
your inner consumer



—@ Don’t expect your audiences to check
their influences at the door
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Segment your audience

* Influencer or those * Figurative hangouts * Reach them where
yvl;lo influence the . Level of social media they are
L and technological * Don’t let the perfect
* Established or sophistication be the enemy of
need all the help the good
AT G * Know when to

give up



—@ Create a content checklist

* Does it meet the intended objective?

* Will it be generated as the result
of a strategy or need a strategy once
it’s generated?

* Will anyone care?

* Does it include a call to action (CTA)?

* Is it evergreen; does it have a long
shelf life?

* Can it be relatively easily leveraged?



® Case study:
Leveraging health
coaching research



Enhance awareness of HealthFitness
as a provider of service excellence

Objectives

Feed and nurture sales by initiating
and sustaining conversations



Strategies

* Utilize content as a means to communicate our
mission: Improving the health and well-being
of the people we serve

* Integrate multiple communications channels
around thoughtful, strategically sound content

* Repeatedly leverage content, using it as a
springboard to generate new content



—@® Step 1. Collaboratively review and
evaluate research

f' 1
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Step 2. Develop blog posts based

on research

It’s personal: Health coaches help create a
personalized participant experience

Health coaching: Employees’ loss is your

Posted on Jan 16,2017 | Written by Cherie Buraglio | Comments (0) gain

Coaching participation measurably impacts

We recently conducted research on wellness program participa
although crucially important, is only one piece of the puzzle. Par;
personalized experience. And programs that can offer this persd
innovative canattract ticipants active i
research shows that a personalized approach is needed to drive|
According to our survey, aimost 75 percent of weliness program
Read More >

Cherie Buraglio | Comme:
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Fally, is your gain. Health o

Ive have found that, based|
ll, 30% of our client partid

Research: 70 percent of medical cost
savings comes from employees using health
coaches buttingin

Posted on Mar 23, 2017 | Written by Cherie Buraglio | Comments (0)
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Health coaches offer the right kind of

Posted on Apr 18, 2017 | Written by Andy Jacobson | Comments (0)

healthy behaviors
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s that 2 personalized approach is needed to drive

lour survey, almost 75% of wellness program

i their health, wellness and fitness program and

Flive experts—like our coaches and specialists— who
vid Py their This

sible through our coaches, s leading to measurable

The latest buzz in porate’ pr ily on tec! BY

me more than 20 years ago, ing out a by d ci and deciding |

would never again smoke another. And | haven't, but 've been tempted. Despite everything | know.
The Centers for Disease Control and Prevention (CDC) notes that cigarette smoking s the leading

ki tofit Compariesarerightfully Iput
i tointeg s into their i i
tronger opeful, we know there is no
surefire approach when it comes to supporting our employees’ heaith and well-being, which is cause of

comprised of physical, social, emotional, financial and environmental dimensions. And ... Read
More > ...Read More >

ing for more than 480,000

deaths every year, or 1 of every 5 deaths. But those
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Step 3. Present research in webinars

Health Coachings

EmployeesgPSSTS@gour Gain

February 21, 4 ’/f://




Step 4. Leverage content
as PR opportunities

Fitness

A Trustrark Company @ talentcu|ture HOME ABOUT v  PODCAST v  WEBINARS EBOOKS+GUIDES BLOG
1700 West 82" Street Media Contact: Andy Jacobson
Suite 200 Director, Strategic Communications
Minneapolis, MN 55431 = 052.897.5357 Three Ways Health Coaches Can Jumpstart Corporate
952.831.6830 andy.jacobson@hfit.com Wellness

by Andy Rice | Mar 27,2017

S |

FOR IMMEDIATE RELEASE
New Research Demonstrates Participation in Coaching Moves the Needle
Research finds that among clients, health coaching offers measurable cost savings,
health behavior improvement, risk reduction and high satisfaction

MINNEAPOLIS February 7, 2017 HealthFitness recently conducted_research on
wellness program participation and found that technology, although crucially
important, is only one piece of the puzzle. Participants are seeking a highly
personalized experience. And programs that can offer this personalized experience,
along with innovative technology, can attract and keep participants active in the
wellness program. _—

benefits

The research demonstrated that among clients, health coaching offers measurable
costs savir

satisfactior ebn All Sections -
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70 percent of medical cost

Health coaches drive wellness progr savings comes from
employees using health

participation coaches
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& Print = Email B Reprints «5

The latest buzz in the:
world of corporate
wellness has been

Hick Otto

Published
March 10 2017, 2:08pm EST

Simply having @ cemprehensive wellness program doesnt mean employess will g

Morein t. But rather than embracing all the new techneology and tools available in an attemptte
employees really want out a

Viellness pragrams driv
Employee engagement
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—@ Step 5. Share content via
social media

A PERSONALIZED
APPROACH

Almost 75 percent of
program participants
say personal touch is
important in their
health, wellness, and
fitness program.

HIGH PARTICIPANT
SATISFACTION

are satisfied reach their
with their coach health goals

7 %
are satisfied report improved
with online tools productivity
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COACHING PRESENTS MORE
OPPORTUNITIES FOR COST SAVINGS

i :“

<

of HealthFitness client
participants enroll in coaching

of cost savings come from
coached participants

Employees who work with
health coaches are nearly

1 MORE
3 LIKELY

TO QUIT SMOKING

Learn more about health coaching
and if it’s the right solution for you.



— Step 6: Extend reach through

in-person presentations

And extend your
thought-leadership
opportunities




—@ Use your metrics
to tell a story

Comments

| just read an article in Employee Benefits News
about HealthFitness. | am a benefits broker and
have a client headquartered in Durham, NC with
about 3,000 employees and another client here
in Savannah, GA with about 1,200 employees.
Both currently have wellness programs but are
looking to get greater and more measureable
results. | would like a proposal for both of these
clients. Thanks.

Occupation
Human Resources or Benefits Executive
000000000 OGCOEOEOGNOGOONONOONOEONOEONONOENONONO Comments
We will be sending out an RFP to manage
Comments 6 on-site fitness centers for our employees.

We would like to include HealthFitness in
the group of potential vendors.

| am interested in learning more about your
Corporate Wellness Solutions.

Occupation Occupation
Health or Wellness Plan Administrator Human Resources or Benefits Executive
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—® In summary

Consider

Remember
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® Q&A
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952.897.5257
Y (@aijac
in https://www.linkedin.com/in/fandy-jacobson-25848613/


https://www.linkedin.com/in/andy-jacobson-25848613
https://www.linkedin.com/in/andy-jacobson-25848613

Y| in a2 HealthFitness.

800.639.7913 | www.healthfitness.com A Trustmark Company

© 2017 Health Fitness Corporation




