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House Calls
Don’t leave your consumer 
mindset behind when creating 
B2B health care content

Andy Jacobson, HealthFitness 
Director, Strategic Communications 
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How to:

What (I hope) you’ll learn

Treat everyone like a consumer

Use your blog as a media relations tool

Look beyond the numbers when 
sharing results
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Enough about you; let’s talk about me
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About HealthFitness
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A look at the landscape

The evolution of health care 
and health care marketing
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The health care evolution

from this …
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• WebMD

• Teledoc

• MinuteClinic

The health care evolution

…to this
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We’ve changed and our expectations 

have changed along with us

You deserve it,

Andy.
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Tips for embracing 
your inner consumer
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Don’t expect your audiences to check 

their influences at the door
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Own your experiences 

(and biases)
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Segment your audience

• Influencer or those 
who influence the 
influencer

• Established or 
need all the help 
they can get

• Figurative hangouts

• Level of social media 
and technological 
sophistication

• Reach them where 
they are

• Don’t let the perfect 
be the enemy of 
the good

• Know when to 
give up

WHO WHERE HOW
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• Does it meet the intended objective?

• Will it be generated as the result 
of a strategy or need a strategy once 
it’s generated?

• Will anyone care?

• Does it include a call to action (CTA)?

• Is it evergreen; does it have a long 
shelf life?

• Can it be relatively easily leveraged? 

Create a content checklist
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Case study: 
Leveraging health 
coaching research
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Objectives

Enhance awareness of HealthFitness 
as a provider of service excellence

Feed and nurture sales by initiating 
and sustaining conversations
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• Utilize content as a means to communicate our 
mission: Improving the health and well-being 
of the people we serve

• Integrate multiple communications channels 
around thoughtful, strategically sound content

• Repeatedly leverage content, using it as a 
springboard to generate new content

Strategies
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Step 1. Collaboratively review and 

evaluate research
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Step 2. Develop blog posts based 

on research
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Step 3. Present research in webinars
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Step 4. Leverage content 

as PR opportunities
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Step 5. Share content via 

social media



© 2017 Health Fitness Corporation

Step 6: Extend reach through 

in-person presentations

And extend your 
thought-leadership 
opportunities
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Use your metrics 

to tell a story

Comments

I just read an article in Employee Benefits News 

about HealthFitness. I am a benefits broker and 

have a client headquartered in Durham, NC with 

about 3,000 employees and another client here 

in Savannah, GA with about 1,200 employees. 

Both currently have wellness programs but are 

looking to get greater and more measureable 

results. I would like a proposal for both of these 

clients. Thanks.

Occupation

Human Resources or Benefits Executive 

Comments

We will be sending out an RFP to manage 

6 on-site fitness centers for our employees. 

We would like to include HealthFitness in 

the group of potential vendors. 

Occupation

Human Resources or Benefits Executive 

Comments

I am interested in learning more about your 

Corporate Wellness Solutions.

Occupation

Health or Wellness Plan Administrator
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In summary

Remember that we’re all consumers

Consider your blog posts means, not ends

Tell a story with your results



© 2017 Health Fitness Corporation

Q&A
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Andy.Jacobson@hfitcom  

952.897.5257

@aijac  

https://www.linkedin.com/in/andy-jacobson-25848613/ 

Please stay in touch

https://www.linkedin.com/in/andy-jacobson-25848613
https://www.linkedin.com/in/andy-jacobson-25848613
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