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What We Know  
• Popularity has jumped by 330 percent 

since 2015 
• Facebook has paid publishers, celebrities  
• & influencers millions to use FB Live  
• FB live videos are watched 3x longer than 

videos that aren’t live 
• Users comment on live videos 10x more 

than regular vids 
• Live videos generate 135 percent greater 

organic reach than photos 
• FB algorithm gives more preference to live 

video  
• Periscope: 10 million regular users who 

watch 21 million minutes a day 



The Basics 

• Usually shot from 
cellphone 

• Streamed to 
followers on social 
media platforms 

• Fans get notification 
when you go live 

• Users comment in 
real-time 

• Archived 



Platforms 



Types of Live Video 

• Interview 
• Q & A 
• Event 
• Tour 
• Press 

conference 
• News or 

news folo 
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Before Going Live… 
• Tell people ahead of time when you're 

going to broadcast 
• Go live ONLY when you have a strong 

connection 
• Write a compelling description before 

going live, ask viewers to comment 
• Prepare a good intro 
• Say hello to commenters by name and 

to respond to their comments 
• Use a closing line to signal the end of 

the broadcast 
• Prepare and practice. Then, do it 

again. 
• Equipment check 



Tips for a Good Video 

Interesting background 
Good visuals 
Practice, practice, practice 
Good host 
Use props 
Lighting and sound – test first 



Make sure you have a good 
connection! 
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Pitfalls to Avoid 

• Bad sound 
• Bad connection 
• Bad light 
• Unprepared 
• Not answering questions 
• Going off topic, not doing 

what you advertised 
• Don’t stop! 



Equipment 



Promote your Video 
• Embed video on website, 

blog 
• Make it a series 
• Share on other social 

channels 
• Connect with influencers 
• Advertise 



Advertising 

• Budget to advertise 
• Only way to truly reach your 

entire audience 
• Cost-effective 
• Very specific targeting: Age, 

hobbies, location, more 
• Watch performance and 

analytics in real-time 
• Cater ad to action you desire 



Advertising 
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Analytics 

• Measure your success & learn 
from it 

• All platforms have analytics and 
most are accessible for free 

• Look at reach, engagement, 
comments, likes, views, etc…  

• Learn which posts resonate with 
your audience and duplicate 

• Learn about the key 
demographics of your audience & 
target them 



Questions 

Contact: 

  

 Nick Hanson 
 651-235-2265 
 nickhanson@gillettechildrens.com  
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